[image: ]OFFICIAL

[image: Victoria State Government
Creative Victoria]
[bookmark: _Toc134195247][bookmark: _Toc134195770][bookmark: _Toc134196698][bookmark: _Toc143849957][bookmark: _Toc146279454][bookmark: _Toc148019212][bookmark: _Toc150771015][bookmark: _Toc150771349][bookmark: _Toc152601973][bookmark: _Toc178762041][bookmark: _Toc178768187][bookmark: _Toc178770354][bookmark: _Toc178771835][bookmark: _Toc200983777][bookmark: _Toc178863488][bookmark: _Toc178945478][bookmark: _Toc178951235][bookmark: _Toc180162040][bookmark: _Toc181196778][bookmark: _Toc183431967]Creative Enterprises Program 2026-2029 
[bookmark: _Toc134194005][bookmark: _Toc134195248][bookmark: _Toc134195771][bookmark: _Toc134196699][bookmark: _Toc143083283][bookmark: _Toc143849958][bookmark: _Toc146097519][bookmark: _Toc146279455][bookmark: _Toc148019213][bookmark: _Toc150771016][bookmark: _Toc150771350][bookmark: _Toc151728078][bookmark: _Toc152601974][bookmark: _Toc178762042][bookmark: _Toc178768188][bookmark: _Toc178770355][bookmark: _Toc178771836][bookmark: _Toc178863489][bookmark: _Toc178945479][bookmark: _Toc178951236][bookmark: _Toc180162041][bookmark: _Toc181196779][bookmark: _Toc183431968][bookmark: _Toc200983778]Overview and Guidelines
Table of Contents
Creative Enterprises Program 2026-2029	1
Overview and Guidelines	1
1.	Program overview	4
1.1	About the Program	5
1.2	Program outcomes	6
1.3	Application streams	6
2. Who can apply	8
2.1	Eligibility Criteria:	8
2.2	Who is not eligible:	9
3. Funding	9
3.1	Funding amounts	9
3.2	What will be funded?	10
3.3	What will not be funded?	10
Assessment criteria	11
Alignment of your strategy with the Program objectives and outcomes	11
2. Organisational Governance, Capacity and Capability	11
3. Financial Health	12
4A. Quality of Services – Industry Service Organisations	12
4B. Creative Impact – Creative Organisations	13
5. Application content	13
5.1	What do I include in my application?	13
6. Support material	14
6.1 Required support material	15
6.2 Additional support material (where relevant)	16
6.3 Support Material Guidelines	17
7. How to apply	17
8. Assessment process	18
9. Definitions	19
10. Grant conditions & responsibilities	21
10.1 Payment of grants	22
10.2 Will I get feedback on my application?	22
10.3 Complaints and feedback	22
10.4 Privacy statement	23
10.5 Probity and decision making	23
10.6 Conflict of Interest for applicants	24
10.7 Communication requirements	24


1. [bookmark: _Toc200983779]Program overview
Program description		Creative Enterprises Program 2026-2029
Funding amounts	Applicants can request a minimum of $100,000 per annum.
Applications open date 	Wednesday 23 July 2025.
Applications close date	Wednesday 3 September 2025, 3pm. 
Applications must be submitted by 3pm on the application closing date.
Activity dates	This program supports operational funding for organisations commencing 1 January 2026 for Calendar year organisations and 1 July 2026 for financial year organisations. Funding is for four years.
Eligibility Criteria		Refer to ‘Eligibility’ section below.
Application Form	Complete the online Application Form available via the Creative Enterprises Program webpage
Application outcomes 	This is a competitive program; funding results are notified approximately 16 weeks from the date applications close.
FAQ updates 	Frequently Asked Questions may be updated. Please check the Creative Enterprises Program webpage under the FAQs tab for any updates. 
1.1 [bookmark: _Toc200983780]About the Program 
The Creative Enterprises Program is a competitive funding program that invests in Victoria’s creative organisations and the role that they play in strengthening Victoria’s creative economy. 
The program aims to fuel creative activity for the benefit of all Victorians by investing in organisations that can work with Government to:
· support the resilience and growth of Victoria's creative industries; 
· broaden the diversity of creators, artists and audiences; and 
· enhance community engagement, access and participation in the creative industries across the state. 
The application process will prioritise organisations that are working toward sustainability and have the capability to leverage a four-year operational investment from the Victorian Government. 
Importantly, the Creative Enterprises Program supports freedom of cultural expression, which is welcoming, safe, inclusive, and respectful and Creative Victoria expects that funded organisations will uphold these values. 
Funded organisations will be asked to work with Government to deliver on key priorities and implement activities in alignment with Victorian Government objectives and outcomes as outlined below. 
The program objectives align broadly to the Government’s agenda for the next Creative State strategy, which will be released in the coming months. 
Program objectives: 
· Strengthen Victorian First Peoples organisations through a First Peoples First approach. This means placing First Peoples and First Peoples-led organisations front-and-centre and enhancing the connection between Victoria’s creative industries, Community and Country.
· Build the capability and capacity of non-First Peoples organisations to effectively work with and engage First Peoples and First Peoples organisations in a culturally appropriate manner, including following relevant cultural protocols.
· Fuel creative activity and strengthen Victoria's creative economy and workforce.  This includes capacity to grow domestic, interstate and international cultural tourism and export markets.
· Embed inclusive practice and accessibility within Creative Industries by committing to an ongoing process of acknowledging and learning about the different experiences people have, the barriers they may face and proactively transforming organisational culture, operations and infrastructure to ensure equitable access.
· Offer accessible, equitable and inclusive creative experiences for more Victorians and increase opportunities, including for children and young people, to access, participate and benefit from creativity and the arts. 
· Improve equity and access for creators, artists and audiences to better reflect the Victorian community and support groundbreaking talent and new voices.
· Foster the growth of local creative industries and organisations in regional and outer metropolitan communities to enrich the creative sector and drive economic development.
· Contribute to a strong, resilient and prosperous creative sector by identifying and leveraging opportunities and proactively responding to technological, environmental and industry changes.
1.2 [bookmark: _Toc200983781]Program outcomes
The Creative Enterprises Program will deliver the following program outcomes. Organisations that can demonstrate how their organisation’s strategic plan strongly aligns with these program outcomes (and the broader objectives noted above) in their application, will strengthen their case for funding.
· More First Peoples creatives are participating in and have greater presence and representation in employment, creative industries, and audiences and markets.
· More people that live in outer metro and regional areas are accessing and participating in local creative experience and economy.
· More people see themselves reflected in the creative offerings and are accessing the creative experience (for example, children and young people, deaf and disabled Victorians, culturally and linguistically diverse Victorians and LGBTIQA+ Victorians.)
· Organisations are meeting existing audience needs and expanding their reach into audiences and new markets. 
· Organisations are diversifying their earned income.
· Organisations are proactively adapting and strengthening their business.
· Organisations are more resilient to disruptive external pressures.
First Peoples 
(where there is First Peoples engagement, non-First Peoples CEP-Funded Organisations are expected to contribute to First Peoples Outcomes) 
Victoria's creative industries are informed and enriched by the unique, enduring culture of the First Peoples of Victoria and by the dynamism and distinctive creative practice of the world’s oldest, continuous living culture. We are guided by the Creative Victoria First Peoples Direction Circle and work to embed the principle of First Peoples First in our programs and activities. That is why the program includes specific First Peoples outcomes:
· More Victorian Traditional Owner Custodians, their knowledge and their practices, are afforded rightful prominence on their Country. 
· First Peoples organisations are growing their business in a way that aligns with their ways of knowing, being and doing. 
· More First Peoples strengthen and continue the inter-generational transmission of First Peoples culture, including the use of traditional language, spoken and written in creative work.
· More Non-First Peoples have a deeper understanding and meaningful relationships with First Peoples culture and creative work.
1.3 [bookmark: _Toc200983782][bookmark: _Hlk38644859]Application streams
The program has three application streams, further detail on each is included below:
· First Peoples Organisations stream
· Industry Service Organisations stream
· Creative Organisations stream
First Peoples Organisations stream - In alignment with Aboriginal self-determination, applications from Victorian First Peoples-led organisations will be assessed by a panel of First Peoples creative industries advisors.
Victorian First Peoples-led industry service organisations and creative organisations celebrate the diverse and rich creative practices and culture of First Peoples throughout Victoria, while engaging the broader Victorian community and delivering significant economic benefits to First Peoples creatives, arts workers and organisations. 
Victorian creative and industry service organisations led by First Peoples are best placed to enable self-determination practices, where decision making and resource control are central to autonomy and wellbeing. These organisations in turn provide significant leadership to the Victorian creative sector more broadly in embodying those practices.  
This stream seeks to:
· Embed First Peoples knowledge, practice, protocols, and cultural authority at the heart of Victoria’s creative industries. This includes working closely with Victorian Traditional Owner Custodians. 
· Ensure that Victorian First Peoples can work, create, practice, and experience according to their ways of knowing, being and doing. This includes a focus on Victorian Traditional Owner Custodians practicing on their ancestral Country. 
· Improve self-determination and autonomy in creative pursuits for Victorian First Peoples.
Industry Service Organisations stream - Applications will be assessed by an industry advisory panel whose members have strong creative industries business leadership and management skills and experience working with and in service organisations.
The stream seeks to invest in the operations of Industry Service Organisations. 

Industry Service Organisations provide services, including representation, for artists, creative workers, organisations and enterprises, which benefit our creative ecology, communities and audiences. 
This stream seeks to:
· support Industry Service Organisations that lead, co-ordinate and deliver capability-strengthening initiatives that respond to sector needs.
· support Industry Service Organisations that are prepared to work with the Victorian Government to meet government policy and priorities.
· support Industry Service Organisations that are resilient and adaptive and are moving towards sustainability. 
Creative Organisations stream - Applications will be assessed by panels whose members have strong creative industries business management skills and diverse creative industries/practices, expertise and knowledge. 
A Creative Organisations' primary business focus is the development and presentation of creative content and activity.
This stream seeks to:
· support organisations that best contribute to the quality, diversity and reputation of the Victorian creative industries.
· support organisations that are resilient and adaptive and are moving towards sustainability. 
Please note: 
[bookmark: _Toc122356458]If your application is in the Industry Service Organisations stream or the Creative Organisations stream and includes First Peoples activities, it will be subject to a review process and where required may progress to a Cultural Protocol Review panel comprised of First Peoples professionals from the creative industries. Your application must demonstrate adherence to cultural protocols to receive support. For guidance on how to demonstrate cultural protocols, please refer to section 6 of these guidelines. 
[bookmark: _2._Eligibility][bookmark: _Toc200983783]2. Who can apply
Applications are invited from across the creative industries, including screen, digital games, design, fashion, visual arts/craft, literature, contemporary dance/physical performance, festivals, comedy, circus, cabaret, music, sound art, theatre and multidisciplinary practice, as well as from industry service organisations.
2.1 [bookmark: _Toc200983784]Eligibility Criteria:
You are eligible to apply if you are a non-government organisation based in Victoria that is not-for-profit and:
· have operated as a legally constituted entity in Australia for a minimum of four years as at 31 December 2024. 
· your organisational focus has been presenting professional creative programs or providing quality sector services in Victoria for four consecutive years or more.
· have a formal governance structure, annual financial budgeting and reporting, and an annual operational or business plan.
· hold an active Australian Business Number (ABN).
· are registered for GST (if applicable). 
· Organisations currently in receipt of Creative Enterprises Program funding are required to have an average total income (inclusive of CEP funding) of at least $200,000 per annum for the past three years.
· Organisations NOT currently in receipt of Creative Enterprises Program funding are required to have an average total income (inclusive of Creative Victoria project funding) of at least $100,000 per annum for the past three years.
Joint applications between organisations are encouraged, where a consortium of creative organisations partner to achieve expanded impact, effectiveness and collaboration to deliver better creative outcomes for Victoria. Please note:
· A lead organisation may apply on behalf of the partnership; the lead organisation must meet all eligibility criteria. All partners must be non-government, not-for-profit creative organisations.
· The benefits of the partnership need to be demonstrated for all partnering organisations.
· Formal recognition of the partnership must be provided with the application (e.g., Signed Memorandum of Understanding or other legal documentation detailing the financial and organisational contribution of each organisation).
2.2 [bookmark: _Toc200983785]Who is not eligible:
You are not eligible if you:
· are a Commonwealth, state or local government agency or body.[footnoteRef:2] [2:  This exclusion applies also to a body corporate under the Local Government Act 2020 (Vic)] 

· are a state-owned cultural agency or organisation.
· are an academic/training institution or entity controlled/owned by education institutions.
· are an organisation whose primary focus is the delivery of competitions, awards or fundraising activities.
· are a publicly funded research institution
· are a trust
· are a current recipient of Creative Victoria funding through the National Performing Arts Partnership Framework 
[bookmark: _Toc200983786]3. Funding 
3.1 [bookmark: _Toc200983787]Funding amounts
You can apply for a grant of a minimum of $100,000 per annum
The minimum funding amount for this program is $100,000 per annum (for 4 years), reflecting the program’s intention to support medium to large creative organisations and smaller organisations positioned for growth at sustainable levels. 
While a maximum level has not been designated, demand for Creative Victoria funding is high, and this is an extremely competitive program.  Given the demand, funding requests that are predicated on significant growth will only be considered in exceptional circumstances.
Applicants are required to ensure the funding request is substantiated in the application and is commensurate with the organisation’s scale of operations (turnover, employment) in alignment to the objectives of the program.
Note: The Department has the discretion to award less than the funding requested.
Please Note: Applicants must not assume they will be successful or enter into commitments based on that assumption before receiving formal notification of the outcome of their funding. Applicants should not assume that they will be successful, because they have been successful in previous rounds of the program. 
All applicants should plan for contingencies and consider other funding sources and options should their application be unsuccessful.  
3.2 [bookmark: _Toc200983788]What will be funded?
Funding from this program is to support the operations of creative industry organisations.  
The program will invest in organisations from a range of creative disciplines, diverse cultures and outer-metro and regional locations to increase diversity and extend access.
3.3 [bookmark: _Toc143080666][bookmark: _Toc200983789]What will not be funded?
Activity that does not follow correct protocols: Activity that does not follow correct cultural protocols when working with First Peoples creatives, communities, and/or Indigenous Cultural Intellectual Property (ICIP), will not be supported for funding. See section 6 of these guidelines for details on what to provide to demonstrate cultural protocol or speak to program staff for more information. 
Activities that do not pay creatives/artists at an industry standard rate.
Organisations that have not satisfactorily acquitted previous Creative Victoria (or Arts Victoria) funding grants.
[bookmark: _Toc200983790]4. Assessment criteria 
Each eligible application will be assessed by external creative industries experts against the programs outcomes and objectives, and the assessment criteria set out below. Assessors will consider how your application contributes to each of the below program outcomes. The application form will clearly indicate where responses are required, ensuring that you know when and how to provide the necessary information.
1. [bookmark: _Toc200983791]Alignment of your strategy with the Program objectives and outcomes 
This criterion focuses on how your organisation is strategically positioned to deliver on the program objectives and outcomes.

In assessing this criterion, the following will be considered: 
How your strategic plan demonstrates alignment with program objectives (see 1.1 above) and outcomes (see 1.2 above). Your strategy may not align with all objectives and outcomes. 
[bookmark: _Toc200983792]2. Organisational Governance, Capacity and Capability 

This criterion focuses on how your organisational structures align with and enable the delivery of your strategy. 

[bookmark: _Hlk199767317]In assessing this criterion, the following will be considered: 
Your organisation’s governance structure and capability, including your board’s experience and track record across a range of fields i.e., financial management, risk management, stakeholder engagement.
Your organisation’s leadership capability and experience and how this will contribute to the long-term sustainability of the organisation. i.e. ability to form strategic partnerships, plan effectively, mitigate risk and navigate change.
Your organisation’s workforce design and capability including its commitment to healthy, safe and respectful working places. 
Your organisation’s commitment, action plan and practices to embed First Peoples First and cultural equity principles in the organisation, which includes appropriate engagement with First Peoples and Victorian Traditional Owner Custodians.

[bookmark: _Toc200983793]3. Financial Health
This criterion focuses on your organisation’s financial health, how sustainable the organisation’s business model is and how well it is placed for the future.
Financial information provided will be reviewed by an external expert financial assessor and used as part of the assessment against the criteria along with other information provided in the application.
In assessing this criterion, the following will be considered: 
Financial health of the organisation, including effective financial planning, strategy and potential of sustainable growth 
Diversity and scale of income and level of co-funding 
Record of accomplishment of leveraging government funding to secure or increase other sources of income, including earned income and additional investments
Financial and operational resilience and adaptability 
 
[bookmark: _Toc200983794]4A. Quality of Services – Industry Service Organisations
[bookmark: _Hlk200557770]This criterion focuses on how your organisation influences and enables the development of an inclusive, equitable, accessible and relevant creative sector.
In assessing this criterion, the following will be considered: 
Benefit, relevance and criticality of the organisation’s service to Victorian creatives, creative organisations, markets and audiences (new and existing)
Strength and breadth of capability-building services and activities for constituents
Contribution to the development and sustainability of the Victorian creative industries including the development of industry standards, fostering of networks, advocacy, sharing of knowledge and research
The impact of your previous work within communities across Victoria, including the outcomes achieved, relationships built, and the cultural or creative growth fostered through your activities
Range and strength of partnerships, new ways of working, cross-industry collaborations, or innovative practices
Your organisation’s commitment, action plan and practices to embed First Peoples First and cultural equity principles in the organisation, which includes appropriate engagement with First Peoples and Victorian Traditional Owner Custodians, and treatment of Indigenous Cultural Intellectual Property.
Where proposals involve working with diverse communities, the panel will consider if the activity demonstrates best practice and appropriate cultural competencies including budgeting (demonstrated by letters of confirmation, strategies etc).
[bookmark: _Toc200983795]4B. Creative Impact – Creative Organisations
This criterion focuses on your organisation’s ability to meet existing audience needs and expand reach into audiences and new markets.
In assessing this criterion, the following will be considered: 
Evidence of audience growth or expansion into new markets i.e., through data insights or evaluation of past programming.
The organisation’s knowledge and understanding of current audiences and how audience needs are being met i.e., through audience research and community consultation.
How the organisation measures and reflects on the merit of its creative content.
[bookmark: _Hlk200621595]If the organisation’s activities will develop partnerships, new ways of working, cross-disciplinary collaborations, or innovative practices.
The depth and impact of your engagement and the strength of your connections with communities across Victoria and how you have fostered meaningful and inclusive participation in the creative industries.
Your organisation’s commitment, action plan and practices to embed First Peoples First and cultural equity principles in the organisation, which includes appropriate engagement with First Peoples and Victorian Traditional Owner Custodians, and treatment of Indigenous Cultural Intellectual Property.
Where proposals involve working with diverse communities, the panel will consider if the activity demonstrates best practice and appropriate cultural competencies including budgeting (demonstrated by letters of confirmation, strategies etc.
[bookmark: _Toc200983796]5. Application content
5.1 [bookmark: _Toc200983797]What do I include in my application?
Before submitting your application through the online grants portal, we recommend that you use the application drafting tools available to download on the Creative Enterprises Program webpage under ‘Guidelines and Tools’.
NOTE: The option to submit responses to the application questions in video or audio format is available for those with access requirements. Please contact program staff to discuss before submitting via video/audio.	
You will need to:
Provide a brief description (up to 800 characters) of your organisation.
Provide organisational details e.g., ABN, legal name, address, primary contact, legal status etc
Answer the application questions in the online form using plain English (up to 2000 characters including spaces, punctuation, and paragraph spaces) and provide information about your Organisation: 
1. A brief summary of your organisation’s purpose and activities and role in the sector
2. Organisation’s strategic plan for the next two years and how four-year funding would underpin this.  
3. A summary of how your strategic plan has the capacity to align with Creative Enterprises objectives and outcomes.  Only discuss those that significantly align with your organisation’s purpose.
4. A summary of your organisation’s key creative and organisational achievements from the past two years.
5. Information on the number of individuals employed (the names and position of key people in the organisation) and the governance structure.
6. Three years of high level historical financial information.
7. Funding received from other sources.
8. Three years of high level projected financial information 
· provide a budget (see the budget drafting tool on the Creative Enterprises Program webpage).
Upload the required support material as outlined below.
[bookmark: _Submitting_supporting_material][bookmark: _6._Support_material][bookmark: _Toc200983798]6. Support material
Support material will be used by the panel to assess your application against the assessment criteria. 
[bookmark: _Toc200983799][bookmark: _Toc135403455]6.1 Required support material
The application form will outline where to upload the required support documents. Application and budget drafting tools are available to download on the Creative Enterprises Program webpage under ‘Guidelines and Tools’.
Financial Risk Assessments (FRAs) are required for all applications requesting $50,001 or more in grant funding. To support this process, financial accounts are required as part of your application, including at a minimum:
· Financial reports for the last three financial years. This should be the ‘final accounts’ with a directors’ report and declaration, and should include profit & loss statement, balance sheet, cash flows, and notes to the accounts. If accounts are not audited, unaudited accounts from an Accountant will be accepted.
You are required to submit the following documents with your application.
· If you currently receive funding through Creative Victoria’s Creative Enterprises Program, you do not need to provide the documents marked with an asterisk (*).
· If you are applying as a partnership (i.e., two or more organisations applying jointly), each organisation must provide all the documents.
	Type of Application Support Document:

	Strategic Plan – minimum 2 years from 2026 or 2025/26 onwards
Annual Report*
· Calendar Year structured organisation: 2024 annual report
· Financial Year structured organisation: 2023/2024 annual report

	Audited Accounts*
· Calendar Year structured organisation: 2022, 2023 and 2024* 
· Financial Year structured organisation: 2021/22, 2022/2023 and 2023/2024 *

	High Level Budgets (on Budget template provided only) 
· Calendar Year structured organisation: 2026, 2027 and 2028
· Financial Year structured organisation: 2026/2027, 2027/2028 and 2028/29

	Activity involving collaboration with First Peoples and/or use of Indigenous Cultural Intellectual Property (ICIP) 
· First Peoples budget line items in the budget section of your application
· letters of confirmation from First Peoples collaborators / communities 
The following as appropriate:
· cultural safety protocol strategies
· cultural competency plan/engagement strategy for engaging First Peoples and/or the use of ICIP
· You may wish to reference the following domains in your plan:
· Leadership and Management
· Organisational Culture and Communication
· Policies and Procedures
· Learning and Development  
Notes: 
· ICIP may refer to artistic work, stories, languages, tangible and intangible cultural property, and contemporary and historical records. Please refer to the Arts Law ICIP webpage for more detailed information. 
· Please refer to Creative Australia’s (previously Australia Council) Protocols For Using First Nations Cultural and Intellectual Property In The Arts. In particular, the project checklist (pages 168 to 172) can be used as a resource to guide considerations when engaging with ICIP, creatives and cultural heritage.
· The Victorian Government is committed to the United Nations Declaration of the Rights of Indigenous Peoples, and the 11 guiding principles of Aboriginal Self-Determination as identified in the Victorian Aboriginal Affairs Framework 2018-23.

	Personnel Details: 
· Board Members and roles (include skills and diversity matrix)
· Executive Staff
· Other key roles (part-time/full-time)

	Minimum two-year Creative Program (Creative Organisation Stream) or Delivery Program (Industry Service Organisations Stream) 
· Calendar Year structured organisation: 2026 and 2027
· Financial Year structured organisation: 2026/2027 and 2027/2028



[bookmark: _Toc200983800]6.2 Additional support material (where relevant)
· Community engagement strategy (up to 2 pages) 
· for activity working with communities, identify communities involved, describe the process of engagement and effectiveness of the engagement process, including risk management procedures where necessary. 
· Letters of support from relevant collaborators/communities that you are proposing to work with
[bookmark: _Toc200983801]6.3 Support Material Guidelines
Keep the following in mind when you are compiling your support material:
Suitability: Not all listed materials will be relevant to your project.
Conciseness: Ensure documents are clear and concise and directly support your application.
Clarity: Label every file with a clear and descriptive title.
Submission limits:
You can upload up to 10 files total.
Each file must be under 5MB. Combine multiple images or letters into a single PDF or PowerPoint if necessary.
For audio, use links such as Soundcloud (not Spotify).
File Naming and Uploading:
Avoid special characters (%&*?/\ < >) in file names as they can corrupt documents.
Upload documents directly into the application form.
Do not use URLs linking to Google Drive, Dropbox, or other websites where files can be edited after submission.
Only provide web links to publicly available websites (not membership based); ensure they directly open the material. If using private videos (e.g., Vimeo), include password details.
Accepted File Types:
Documents: Word (.doc, .docx), Excel (.xls, .xlsx), PowerPoint (.ppt, .pptx), Acrobat (.pdf)
Images: .jpg, .png, .tiff
Audio: .mp3, .wma
Video: .mp4, .wma, .avi, .mov
[bookmark: _Application_sory_Support][bookmark: _Toc200983802]7. How to apply
You must submit your application online using the Department’s online grants portal before the program closing date. To prepare your application you should:
1. read program information and guidelines thoroughly
2. draft your application using the application and budget drafting tools which are available to download on the Creative Enterprises Program webpage under ‘Guidelines and Tools’
3. refer to our support material notes above and ensure you prepare the required support material ahead of time
4. contact program staff with any questions – contact details are on the Creative Enterprises Program webpage
· program staff are unable to read or review any draft applications or support documents
5. log in or register to the online grants portal (once the funding round opens), using the unique link on the Creative Enterprises Program webpage.
6. begin your application in the online grants portal
7. copy and paste the content of your application from your drafting tools into the online grants portal. Text will be cut off at the character limit, so always check your character count before pasting your information into the portal
Please note: the option to submit responses to the application questions in video or audio format is available for those with access requirements. Please contact Creative Victoria program staff discuss before submitting via video/audio.
8. upload your application support documents, including the required support documents and creative support material – see section 6 for detailed information on limits and file types
9. submit your completed application in the online grants portal by 3pm on the closing date
10. you will receive an email to confirm your application has been received
11. once submitted, your application cannot be changed
· If you receive any confirmations related to your submitted applications – including additional funding, partnerships etc. – you can notify program staff who will provide the new information to industry advisors at their discretion.
· To advise on confirmations received after submitting your application, please email program staff and include your application reference number.
[bookmark: _Toc200983803]8. Assessment process
1. Each application will undergo an eligibility check.
2. Those applications that are eligible will undergo a due diligence check and any adverse findings may be taken into consideration during the assessment process, such as:
· the applicant has overdue grant acquittals; organisation/business is, or notice has been given to be, placed under external administration; a petition for bankruptcy has been presented or the winding up/deregistration of an organisation/business has been initiated.
i. any information provided in the application may be shared and subject to verification with other government departments/agencies as required.
3. Eligible applications are then assessed against the program’s equally weighted assessment criteria, by the assessment panel in the stream that the applicant has chosen.
· Note: All eligible applications from non-First Peoples applicants that contain Indigenous Cultural Intellectual Property (ICIP) and/or engage with First Peoples communities may also be reviewed by a First Peoples panel. Refer to section 6 above on what to provide to demonstrate you have the correct protocols in place when working with First Peoples’ artists, ICIP and/or communities. Activity that does not demonstrate correct protocols will not be supported.
4. Findings and recommendations from steps 1, 2 and 3 will be moderated by Creative Victoria’s Oversight Committee to develop a final list of recommendations that: 
· reflects the programs outcomes and objectives against value for money
· ensures a balance of creative disciplines, diversity of creatives and geographical location of recipients.
· have been considered against relevant due diligence checks. 
.
5. The final list of recommendations is subject to approval by the Minister for Creative Industries.
6. All applicants will be advised in writing via email of the outcome of their application approximately 16 weeks from the closing date.
[bookmark: _9._Definitions][bookmark: _Toc135403461][bookmark: _Toc200983804]9. Definitions
Throughout this document:
· The term First Peoples is used to refer to Traditional Owners of Victoria and all other Aboriginal and Torres Strait Islander peoples who reside in this state. 
· The term First Peoples-led refers to an organisation with demonstrated First Peoples leadership, which may include the board, executive team, and staff. There is no specific requirement for how many board members, staff, etc. need to be First Peoples for an application to be First Peoples-led. However, organisations applying through the First Peoples stream must demonstrate that their organisation is First Peoples-led in the application so that it is clear to the assessment panel.
· The term Victorian Traditional Owner Custodians refers to First Peoples with an ongoing ancestral cultural connection to, and custodianship for, Country within Victoria. 
· The term audience refers to the people that engage with your activity. It could include readers, attendees, viewers, members, participants, players, community, customers.
· The term regional refers to the Victorian local government areas classified as regional by the Victorian State Government. You can find the list of these local government areas on the Creative Victoria glossary here.
· The term outer metropolitan refers to Victorian local government areas determined as outer metropolitan by Creative Victoria. You can find the list of these local government areas on the Creative Victoria glossary here.
· The term children refers to people aged 0-11 years, young people refers to people aged 12-25 years.
· Due diligence checks: Applicants may be subject to due diligence checks to enable the department to assess financial and other risks associated with the application. Such checks may include:
· the potential for reputational risk to the State
· the risk profile, financial viability and management capacity of the applicant’s business over the duration of the proposed activity
· where the proposal has already been fully funded by the applicant through other means 
· the delivery performance of other grants contracted with the Victorian Government and whether the applicant has failed to meet key contractual obligations 
Outcomes from such assessments may be considered in any decision to recommend or award a grant and in contracting with successful applicants. 
The department may, at any time, remove an applicant from the application and assessment process, if in the department’s opinion, association with the applicant may bring the department, a minister or the State of Victoria into disrepute.
[bookmark: _Toc135403459]Refer to the Creative Victoria glossary for more definitions.
[bookmark: _Toc200983805]10. Grant conditions & responsibilities
[bookmark: _Toc178768218]Creative Victoria may amend these guidelines and any terms relevant to an application at any time, as it deems appropriate.

Successful applicants will be invited to enter into a legally binding grant agreement with the Department of Jobs, Skills, Industry and Regions (‘the Department’), of which Creative Victoria is part of. The grant agreement will be finally executed once both the department and the applicant sign.
The grant agreement details all funding obligations and conditions such as:
· payments
· funding use
· grant activity deliverables
· monitoring and milestones
· reporting and acquittals*
· audit and
· termination conditions.
*You will be required to report against the program objectives and outcomes.
Funding will be conditional upon you agreeing to comply with all applicable laws, including the Equal Opportunity Act 2010 and the Racial and Religious Tolerance Act 2001, to ensure a safe environment for all Victorians in connection with any funded activity.
You’ll also be required to:
· notify Creative Victoria of any proposed changes to your funded activity. This may include changes to creative personnel, itineraries (dates, venues, etc.) and expenditure of approved funding. Contact program staff to discuss any proposed changes before they occur
· give permission to Creative Victoria to access and use relevant samples or images of your work in our publicity and marketing activities, reports and other not-for-profit government uses. Creative Victoria will consult with you before publishing
· cooperate with and give permission to Creative Victoria’s marketing team to access and use relevant samples or images of your work in our publicity and marketing activities
· acquit your grant within 90 days of completion.  Any specific requirements will be confirmed in a grant agreement.
· participate in a program evaluation, including the provision of information before, during and/or after completion of the funded activity. Information on activity outcomes and longer-term impacts may inform the evaluation of this program.
· If the grant funding is to be used for the delivery of services to children or young people under 18 it is required that the entity is incorporated as a separate legal entity and appropriately insured against child abuse. Applicants must also comply with Child Safe Standards. Further information about Child Safe Standards can be found here.
· Local Jobs First Act 2003 applies with a state funding contribution of $1 million or more in rural and regional Victoria, or with a state contribution of $3 million or more for statewide projects or for projects in metropolitan Melbourne. 
· You are responsible for obtaining appropriate specialist advice and services relating to tax, legal, licences, insurances, permits, rights and other regulatory requirements.
[bookmark: _Toc143259203][bookmark: _Toc178770335][bookmark: _Toc200983806][bookmark: _Toc178770350]10.1 Payment of grants
The payment of your grant is conditional on you meeting your obligations under your Funding Agreement with the Department, including fulfilling any payment milestone outcomes or deliverables set out in the Funding Agreement.
[bookmark: _Toc200983807]10.2 Will I get feedback on my application?
Any application feedback is provided at Creative Victoria’s discretion and may not be available when you’re notified of your funding outcome. 
[bookmark: _Toc200983808]10.3 Complaints and feedback
If an applicant wants to lodge a complaint or provide feedback to the department about the process for a grant application, requests can be made via this online form, or by sending a written request to programs@creative.vic.gov.au.
Requests can be made in relation to the application process and adherence to these guidelines. Re-assessment of an application or overturning of a funding decision for a merit-based grant, will not be considered through the complaints process.  
Once your complaint has been received by the department, it will be acknowledged within 2 working days and provided to the review team to be resolved. 
Your complaint will be resolved within 28 business days unless further investigation is required. If further investigation is required, you may be contacted by phone or email asking for additional information. 
[bookmark: _Toc200983809]10.4 Privacy statement
Any personal information provided for this program will be collected and used by the Department for the purposes of assessing eligibility, program administration, program review and evaluation. 
The Department completes a range of eligibility assessments that may include data matching to clarify the accuracy and quality of information supplied. This is part of our auditing and monitoring processes and for confirming eligibility across this program.
In the assessment of an application and administration for the program, it may be necessary to share personal information with State and Commonwealth Government departments and agencies, the Minister for Creative Industries, as well as other external experts. If personal information about a third party is included in the application, the applicant must ensure the third party is aware of and consents to the contents of this privacy statement. 
The Department collects demographic information for economic reporting purposes. No personal information is used in reporting; all reports are presented with aggregated data.
Any personal information about the applicant or a third party will be collected, held, managed, used, disclosed, or transferred in accordance with the provisions of the Privacy and Data Protection Act 2014 (Vic) and other applicable laws.
Enquiries about access or correction to your personal information, can be emailed to programs@creative.vic.gov.au  
Other concerns regarding the privacy of personal information, can be emailed to the Department’s Privacy Unit at privacy@ecodev.vic.gov.au. The Department’s privacy policy is also available by emailing the Department’s Privacy Unit.
[bookmark: _Toc178770351][bookmark: _Toc200983810]10.5 Probity and decision making
The Victorian Government makes every effort to ensure the grant application and assessment process is fair and undertaken in line with the published program guidelines.
The decisions on all matters on recommending and awarding grant funding under this program is at the absolute discretion of the Minister and Department. This includes approving a lesser amount than that applied for.
These guidelines and application terms may be changed from time to time, as appropriate.
Victorian Government staff work to the Code of Conduct for Victorian Public Service Employees (Section 61) of the Public Administration Act 2004 (Vic). This includes an obligation to avoid conflicts of interest wherever possible and declare and manage any conflicts of interest that cannot be avoided. 
[bookmark: _Toc178770352][bookmark: _Toc200983811]10.6 Conflict of Interest for applicants
A conflict of interest arises where a person makes a decision or exercises a power in a way that may be, or may be perceived to be, influenced by either material personal interests (financial or non-financial) or material personal associations. A conflict of interest may arise where a grant applicant:
· Has a professional, commercial, or personal relationship with a party who is able to, or may be perceived to, influence the application assessment process, such as a Victorian Government staff member, or
· Has a relationship with, or interest in, an organisation which is likely to interfere with or restrict the applicant from carrying out the proposed activities fairly and independently.
Applicants must advise the department of any actual, potential, or perceived conflicts of interest relating to a project for which it has applied for funding. 
[bookmark: _Toc178770353][bookmark: _Toc200983812]10.7 Communication requirements
If your application is successful, you’ll need to prominently acknowledge Victorian Government funding. You can find more information on this on our website here.
To provide transparency and accountability for the use of public resources, and to help promote Victoria's creative sector, Creative Victoria publishes information identifying successful grant recipients and the grants they have received. This information may be provided in advance to the Minister for the Creative Industries and other local Victorian government MPs. The Department may include the name of the recipient and funding amount in its annual report.
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It is a condition of this Creative Commons Attribution 3.0 Licence that you must give credit to the original author who is the State of Victoria.
T: +61 3 9623 1394
E: info@creative.vic.gov.au
creative.vic.gov.au
[image: ][image: Victoria State Government
Creative Victoria]

3
		OFFICIAL

image1.png
ORIA CREATIVE
g%a\f:rnment V I C TO R I A





image2.svg
  


image4.png
N




image3.png




